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Special appreciation to Royal Institution of Chartered Surveyors (RICS) for the great support of data collection for the China Commercial Real Estate Confidence Index Survey!
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The China Commercial Real Estate Confidence Index Report will be published globally through Thomson Reuters financial

information platform. The CCRECI Report will be the reference for domestic and international investors, developers and
retailers on matters relating to Chinese commercial real estate
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First I would like to express my appreciation to our nine renowned domestic and
international cooperative partners including RICS (Royal Institution of Chartered
Surveyors), BOMA (Building Owners and Managers Association International),
CoreNet Global, Mall China, Mingde Club (of Renmin University of China, School of
Business), Institute of China Commercial Development (of Overseas Education
College of Shanghai Jiaotong University), China Real Estate Business School, Chinese
Office Com Cn and the WeMedia platform Retail & Commercial Property who greatly
supported the China Commercial Real Estate Confidence Index Report launched by
INSITE Corporate Research Center. The report will be published globally through
Thomson Reuters financial information platform. We hope the report will be the
reference for domestic and international investors, developers and retailers on
matters relating to Chinese commercial real estate.

FEKFEE Chairman & CEO
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INSITE (China) Retail Investment Holdings Group
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With the great support of nine renowned domestic and international cooperative
partners, INSITE Corporate Research Center collected data analysis samples
consisting of approximately 1,200 questionnaires for the China Commercial Real
Estate Confidence Index (CCRECI) Report. The sample was taken from 124 cities
nationwide through online surveys and interviews. The interviewees included over
800 senior industry professionals, more than 500 developers and landlords, and

more than 320 retailers from fast fashion, luxury, supermarket and F&B brands.
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The report includes the China Commercial Real Estate Index, China Retail Market W
Index and China Office Market Index. With intuitive index classifications, in-depth

analysis is conducted for insiders on the current status and future development of

commercial real estate in China.
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Cooperative partners (listed in no particular order): BOMA (Building
Owners and Managers Association International), CoreNet Global, Mall
China, Mingde Club (of Renmin University of China, School of Business),
Institute of China Commercial Development (of Overseas Education College
of Shanghai Jiaotong University), China Real Estate Business School, Chinese

Office Com Cn and the WeMedia platform Retail & Commercial Property.
Data collection support: RICS (Royal Institution of Chartered Surveyors)
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ChapterI  China Commercial Real Estate Confidence Index
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The China Commercial Real Estate Confidence Index Survey shows that the
confidence index of 1H 2014 is 112.1, which means the general trend is optimistic.
Relative to the property type, the retail property market shows more confidence

than the office market, as the confidence index of the retail property market is
approximately 13 points higher than that of the latter, reaching 113.5. (Chart 1)

BE1. hERbFE0EE" (20145 L)
Chart 1. China Commercial Real Estate Confidence Index* (1H2014)
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*Confidence Index higher than 100 represents positive, otherwise negative.
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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ChapterI  China Commercial Real Estate Confidence Index
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The China Commercial Real Estate Confidence Index Survey shows that the
confidence index of 1H 2014 is 112.1, which means the general trend is optimistic.

Relative to the property type, the retail property market shows more confidence

than the office market, as the confidence index of the retail property market is
approximately 13 points higher than that of the latter, reaching 113.5. (Chart 1)

E2. hEEIE IS (20144F E2E4F)
Chart 2. China Retail Market Confidence Index in 1H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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1 Confidence Index of Service Providers Higher than that of
Retailers and Landlords
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From the CCRECI survey, the confidence index of service providers is highest in the
China retail market. On one hand, compared with landlords and retailers, service
providers remarked positively on the economic environment, consumer spending
intention and overall business status of the last six months, especially on indicators
of turnover and footfall of projects being serviced. On the other hand, service
providers held the most optimistic expectations on future economic development.
52% of interviewed service providers believed economic growth will be
accelerated in the next half of the year. These also supported their expectations of
an upward trend in the future market. Over 60% of service providers in the survey
believed that the turnover and footfall will increase significantly in the second half
of 2014, when the busy seasons come. (Chart 3 & 4)

E13. RSN ST IMARE (20145F TEEF)

Chart 3. Economic Forecast of Service Providers for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Chart 4. Turnover Forecast of Service Providers for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Meanwhile, contrary to the pessimistic attitudes of landlords, service providers
were extremely positive towards turnover increases of projects in third tier cities.
Approximately 60% of service providers interviewed in third tier cities expected
the turnover and footfall of their projects to increase in the latter half of the year.
(Chart 5 & 6)

El5. =2 IRSHIRS B S ERE (2014F T44F)

Chart 5. Turnover Forecast of Service Providers in Tier Three Cities for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Chart 6. The Retail Project Footfall Forecast of Service Providers in Tier Three Cities for 2H2014
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We can say that optimism in the current status and prospects for the market is
significantly pushing the confidence index of service providers upwards. The
General Manager of INSITE Corporate Research Center and Media Spokesperson
of RICS China, Ms. Sunny Zhang points out: “The fact that the confidence index
of service providers is higher than the indices of retailers and landlords
reflects the professionalism of service providers in the retail market. Their
strong operational capability and resource integration competences has
significantly helped to increase the retail project footfall and turnover, thus

becoming more and more important in the retail market. ”

FELERFEEIEFEOREEETES |, B RS EENERF78%2
RS T HOR , MXERSHECEHBEESTEEWHHORIE
73. BRWOELp At ERIIHIZIIER , IEERBEY R OARAY
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T EER. BASEMRRT NN  MERSEHELELTWSLORETE
BENR , BERENEIIN R NEEMEEN I TN,

This survey of the China Commercial Real Estate Index shows 78% of random
samples of retail service providers were vendors of shopping malls, whose
confidence index is significantly higher than that of landlords operating shopping
malls independently. In China, shopping malls have already become the major
retail property type in the market, and the blowout of new supplies in recent years
have intensified the competition. As such, the market is demanding greater
all-round professionalism in the operation of shopping malls. INSITE Corporation
Research Center believes that besides championing the market through

professional capability, high quality service providers are also establishing

long-term industry standards for retail property operations and management.

" 2 M TFEFEEEDLIBIFENTREIEREBREC
2 Confidence of Retailers Supported by High Expectation from
the Consumption Market
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In the present survey, 37% of retailers interviewed expected the future overall
consumption market to improve as compared with the past six months. This is
due to the constantly improving economic environment and the coming busy
seasons, which supports their optimism for a rising market share and turnover.
Almost 80% of them estimated the turnover of the latter half of the year to
increase. (Chart 7 & 8) For the perspective of brand retailers, those involved in
F&B and entertainment displayed firm confidence from the satisfactory
performance in the past six months. 70% of them agreed that their turnover for
the first half increased and over 80% of them have expansion plans in the near
future. (Chart 9)

El7. RhEREFIMRRE(20145F T4F)
Chart 7. Economic Forecast of Retailers for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Chart 8. Turnover Forecast of Retailers for 2H2014
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BE9. EiIRFXRITEIARITRI(2014FER=FE)
Chart 9. Expansion Plan of F&B and Entertainment Retailers for 3Q2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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The national recovery of the F&B market is evident. The total national revenue of
F&B in the first half of the year reached approximately RMB 1.3 trillion, with a
y-0-y increase rate of 10.1%, 1.4 percentage points higher than that of the same
period in 2013. The growth rate of the second quarter was much higher than the

first, returning to double-digit growth. In the same period, the revenue of catering

enterprises above the designated size (annual turnover more than RMB2 million)
reached RMB 377 billion, with a y-o-y increase rate of 2.9%, which reversed the
negative growth of last year. INSITE Corporate Research Center estimated that the
retailers of popular food and beverage will maintain their expansion pace, along
with the recovery of economic growth and the arrival of busy seasons. On the one
hand more market expansion opportunities are brought to catering retailers by

the supply peak of shopping mall properties. On the other hand, the recent

National Ministry of Commerce policies to hasten the development of the popular
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dining industry, and implementation of policies to be released by local
governments will continue to propel the development of the F&B industry growth.
On the contrary, high-end dining enterprises will continue to face huge pressures
brought by anti-corruption policies, and may cause the acceleration of a
transition. Xiangeqing Restaurant Group, for example, announced that their core
business will shift from their traditional dining business to environmental

protection, big data and new media.
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However, the overall score of the retailer confidence index was pulled down by the
retail enterprises running physical stores that have continued to suffer the impact
brought by online shopping. Besides the revenue decline, the pressure also comes
from the constantly increasing cost of rent, marketing and labor. Approximately

12% of them plan to decrease their number of physical stores, which is much
higher than other retailers. (Chart 10)

E10. R EEEE (20145 T EF)
Chart 10. Store Number Changes for 2H2014(Products and F&B vs. Others)
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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In the first half of the year, among the 5,000 key retail enterprises
monitored by the National Ministry of Commerce, the revenue of online
sales increased 29.9% y-o-y. This was higher than that of specialty stores,
supermarkets and department stores by 23, 24.6 and 25.8 percentage
points respectively. How to balance the profit patterns between online
and offline models became a very urgent problem to be solved by brands.
INSITE Corporate Research Center found that many brands preferred to
establish a closer connection with customers through online social tools

as a more effective marketing and promoting method. Some brands are
also actively promoting their online sales business.

= 3 EINITHIRMARERE | ERIEHECIEE

3 Landlord Confidence Index Dragged Down by Disappointing
Performance of Retail Markets
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Illustrated by the CCRECI analysis, the confidence index of landlords is much lower
than that of service providers and retailers. This is mainly caused by a shortfall in
the retail sales performance in the first half of 2014. From analysis conducted by
the INSITE Corporate Research Center, the negative comments given by landlords

reached over 40% on intentions of consumer spending and retailer expansion
intentions. (Chart 11 & 12)

BE11. WS R EEBLTIEEIR (20145 ¥ F)
Chart 11. Landlords’ Views on Consumer Spending Intentions in 1H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Chart 12. Landlords' Views on Retailer Intentions for Expansion in 1H2014
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The quantity of landlords who held pessimistic market expectations decreased

distinctly due to the coming of busy seasons in the next half of the year. In
particular the indicator of consumer spending, where only 24% of landlords
speculated that it will decrease over the next six months, amounting to 18
percentage points lower than that of the last six months. However, a rise in the
indicators of the landlord confidence indices remain very limited, as scores relating
to the economic environment, consumption, retailer expansion and project
turnover lag far behind those of service providers. By city level, the more
pessimistic comments from landlords in third tier cities dragged down the
landlord confidence index for retail markets. (Chart 13)

E13. RRRBIHHRIESEOIEE(20144F L34£F)
Chart 13. Landlord Confidence Index in 1H2014(by City Level)
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From the feedback of interviewees, concerns regarding anti-corruption policies,

over supply, lack of differentiation, and online shopping also led to pessimism
from landlords.
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First, anti-corruption policies heavily impacted the high-end F&B market and
luxury market. Since the implementation of such policies by the 18th Communist

Party of China National Congress, the high-end catering and luxury industries in
the Chinese retail market have gone cold. Some interviewees commented that

they are facing bigger pressure on leasing as the expansion intentions of brands
decrease.

HR , miaHNER , RRERETE. PRXS5FEENRSZNERR |
2014F T FHIRZSNMHBEETHE | HipHNESRIEINSEBE LI
AR, SMEFSHNBERFNSAFERR, TUERESHEFERE
B—1PEXREE. SIER , HhIiEXER , siRsoEsamlInBER.
IEEFREPD . ZEWHHH HEFRFIRMAIBER , EBASA TEMLE
CBD , XL XBUERMER T ABAOUREMZBIRIGAN |, BZEET AHRE
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Second, oversupply and lack of differentiation in the retail market became a
serious problem. Many interviewees of this survey agreed that plenty of projects
will enter the market in the second half of the year. As supply will increase rapidly,
the competition in the retail market will intensify. Struggles for brand resources
amid projects will be fierce. It will be a huge challenge to seek new tenants. Also
during the process of city functional transformations, customers of traditional
retail projects have been distracted. In the last couple of years, quite a few second
and third tier cities have started to develop new towns and second CBD under the
policies and guidance of local governments. Large-scale population redistribution
and infrastructure investment in the new towns have expedited retail property
construction to a huge degree. This has led to inevitable consumer distraction and

competition between the current submarkets and traditional retail projects.
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The supply pressure can also be seen through the INSITE Index of China Retail
Market Supply. The future retail supply will keep increasing and some large-scale
projects will enter the market in some cities in the near future. By the end of June
2014, the total primary retail inventory of 20 cities monitored by INSITE Corporate
Research Center has reached approximately 71 million square meters. The total
new supply of 33 million square meters is expected to be added by the end of

2016, with 77% in second tier cities. The total inventory of Chengdu by then will

rise to third place from their current fifth position, just after Beijing and Shanghai.
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Along with the pressure of oversupply, the lack of differentiation between retail
projects has worsened. Take Chengdu and Wuhan for instance, all their future
supply are designed to be shopping malls. Considering the limited brand
resources, landlords are facing big challenges of how to consolidate effective
brand portfolios under the huge leasing pressure, and to come out ahead of their
competitors. Some interviewees considered the competition among similar retail
projects to persist emphasizing the importance of customer service to win

consumer trust and loyalty. By providing a more detailed and humanized service,
such projects can rise to become the number one destination for consumption.
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Finally, landlords are suffering from increased leasing pressure and decreased rent
income stability, caused by the impact of online shopping and fall in brand
expansion intentions. In the survey, some interviewees believed that “Retail
properties are facing huge challenges in China. Repositioning is extremely
urgent and finding the right position among the transformation is the key
priority.” Some interviewees also mentioned the need to further improve the
shopping experience, such as by increasing the proportion of F&B and
entertainment brands, or transferring the core business to community retail.

" 4 =gl F RS T EBIAREME A

4 Expectations of Landlords and Retailers Conflict Regarding the
Retail Market in Third Tier Cities over the Next Six Months
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The result of CCRECI survey shows that more than 40% landlords in third tier cities

gave negative feedback on the economic environment, consumption expectations
and overall retail market operations of the first half of 2014. (Chart 14) Without a
doubt, this influenced their judgment on retailer expansion willingness. 47% of
landlords held pessimistic views on it, and believed the expansion will still be
relatively conservative in the next six months, even in busy seasons. The landlords
of third tier cities of East China were especially pessimistic on the economic
environment and consumption. Only one third of them believed brand expansion
will be active in the next half. (Chart 15)

E14. =&l SmbE R E R hinE S E B R B (2014£F _L34F)
Chart 14. Review of China Overall Retail Market in 1H2014
(Landlords of Tier Three Cities Vs. Retailers of Tier Three Cities)
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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E15. $FiX=gphlkE B REEaRERREE (2014F THF)
Chart 15. Landlords’ Views on Retailer Expansion Willingness of Tier Three Cities in
East China for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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The feedback of landlords in third tier cities showed that the commercial

atmosphere in third tier cities are not as strong as first and second tier cities, as
consumption by the local inhabitant are concentrated on the holidays. While
consumers are spreading to spring-up retail properties dotted around the city, the
search for retail tenants is increasingly difficult. This was the primary reason for a

pessimistic outlook on retailer expansion intentions.

S5ZHERIZ | LSRRI SRR IZRE ENFWR AR |
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0, ZXE RIS FEEREI , SR SRS EES HERBX
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On the contrary, retailers in third tier cities are positive and optimistic on the
economic environment and retail market. About 50% of retailer interviewees

commented that both their store numbers and turnover were increasing in the first

half of 2014. At the same time, retailers were convinced that purchasing intentions
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of third tier city consumers will significant improve in next six months. (Chart 16)
Meanwhile 60% of them expected their turnover to increase in the second half of
the year, which will bring greater confidence on their next round of expansions.
80% of third tier cities retailer interviewees planned to open new stores in next
quarter. The most confident third tier city retailers in terms of market expansion
were from East China. All of them stated that they will be opening new stores in

the third quarter, mainly located in Eastern and Central China. (Chart 17)

Ell6. =i mbERTiHEEMSE BTN (20144F L F R 2014F THEF)
Chart 16. Tier Three City Retailers' Views on Customer Spending Intentions
(1H2014 Vs. 2H2014)
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Chart 17. Retail Market Respondents from East China
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INSITE Corporate Research Center believed along with the expedition of the

‘new’ urbanization, the living standard of people in third tier cities will be

further improved by the local economic development, which will lead to a shift in
spending habits from the traditional purpose-led consumption to recreational
shopping. More and more middle-class of third tier cities are gradually gathering
into provincial capitals. Their rising brand awareness and experiential demand will
be the developmental foundation of retailers. The business atmosphere of third

tier cities will also be greatly improved by the entry of more brands.
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Chapter Il China Office Market Confidence Index
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The CCRECI showed the China Office Market Confidence Index of the first six
months of 2014 with a neutral score of 100.6. From the perspective of the
interviewees' role, the confidence index of developers is relatively optimistic with

a score of 102.0. In middle place, the confidence index of agents is 100.6, while the

97.8 score from investment institutes indicated the lack of confidence of investors.

(Chart 18)
E18. HESF#EUIEE(20144F L)
Chart 18. China Office Market Confidence Index in 1H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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1 General Market Expectation for Macro-Economic Recovery
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Based on the results of the CCRECI survey, all parties in the office market gave
positive feedback on the current economic climate. 81% of interviewees hold
neutral to positive views on the current Chinese economy, and also expected
accelerated growth over the next six months. (Chart 19) The developer confidence
index for the economy was the highest among all parties, where 46% of them
believed the Chinese economy will outperform in next half of the year. However

only 29% interviewees from investment institutions held the same opinion.

El19. EF#HIHZIFEWEFEITN (2014F EEF R 2014F TH4F)
Chart 19. Respondents’ Views on Economic Climate(1H2014 Vs. 2H2014)
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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With respect to the positions of interviewees, senior decision makers were
relatively conservative when they estimated the future growth rate. From analysis
conducted by the INSITE Research Center, only 34% of senior decision makers
believed that the economic performance over the next six months will exceed
expectations, while more than 45% of executive staff believed the future economy
will perform well. Executive staff with work relating to office and on site staffs and
other similar jobs displayed the greatest confidence. Some interviewees indicate
the office market activities have already revived since the second quarter. Only a
small number of decision makers and executive staff believed economic growth
may fall in second half year. (Chart 20)
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El20. FREASZIHERZFIMERE (2014FTHE)
Chart 20. Economic Forecast for 2H2014(by the Respondents’ Role)
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2013 was first time the share of the tertiary industry in China's GDP overtook the
secondary industry, making this year a major milestone for China's economic
structural transformation. However China's economic growth has been under

pressure since early 2014. The cooling of growth had spilled over into the office
market, hence related industries have shown less confidence in future growth. The

General Manager of INSITE Corporate Research Center and Media Spokesperson of
RICS China, Ms. Sunny Zhang said: “The recent statistics published by government

|
showed the economy is becoming more stable. Increasing the share of the l EER

tertiary industry has become the main priority for future growth amid the overall

economic structural transformation. One of the major indicators to boost the
office market is the certainty of growth in the service sector.”

" 2 EFEHXTFROBECEK AR
2 Oversupply in Office Market to be Publicly Recognized
EFEEEFEOEREES RS AN, EFEMBHHEATENISR &
RRFEPRSHZILERRH. AT ERTESFREANKALT— AL
HIEH , REAITRIEAGEHIIE N T — AR, RIESIHEIH55%0
ZENN THEES NI EIRHEATRABE (WE21) .




PERFEOEEIRE (20145 E34F) l Is “

LriE

During the CCRECI survey, most commercial real estate insiders indicated a severe
imbalance between supply and demand in the office market. As the overall China
office supply has been experiencing a blowout, absorbing the rising supply will be
a huge challenge for the future. Around 55% of interviewees think the office
market will still be facing excess supply in the second half of the year. (Chart 21)

E21. hESF#ESHIRE(2014F THF)
Chart 21. China Office Leasing Market Forecast for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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The data from the INSITE Corporate Research Center also supports this assertion.
Until the end of June in 2014, the total inventory of Grade A offices of 20 cities
that were monitored by INSITE Research team now exceeds 34 million square
meters. The new supply is at least 1.5 times of current stock, which means that 50
million square meters will be added to the market in the next 2.5 years, and over
70% will be located in second tier cities. (Chart 22 & 23)

E22. FESFHEEMIEME ( 2014F T44E-20165F )
Chart 22. Annual Supply Breakdown of China New Offices (2H2014-2016)
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Chart 23. Future Supply of China Offices in 2H2014-2016 (Tier One vs. Tier Two)
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Source: China Commercial Real Estate Confidence Index Survey / INSITE Corporate Research Center / Data of Chart 22 is
based on 20 cities monitored by INSITE Corporate Research Center
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Well-built infrastructure, highly dense population and concentrated industries are

factors that make the office market of first tier cities a relatively mature one.
Whether in Beijing, Shanghai or Shenzhen, the core of these cities has a land
shortage. With adjustments to the new city landscape, most of the new supply will
appear in decentralized submarkets, and it will also become the major source of

pressure on supply.

BR=. Z&EHHNRENERR , —HELLFHFEmESFAHEREE
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HEFHHESEMERREXR , FR—EBHN—F., EAERFMHNATE
EZT 8 BRI INANIEE TSRSt (NE24) .

Nevertheless second and third tier cities face differing circumstances, lots of new
submarkets and districts are in the developmental stages. At the same time, these
cities' core areas are undergoing upgrades. The average leasing confidence index,

which presents the balance of supply and demand, dropped to freezing point,

even lower than half of that in first tier cities. This is caused by huge new supplies
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from the past years that are still in the absorption period, plus over 70% of
interviewees did not feel that the excess supply over demand will turn around in
the second half. Strong pessimism has spread in second tier cities' office leasing
markets with the looming prospect of a massive over-supply in the coming future.
(Chart 24)

El24. FARFHIBHHPESFEAEHIRE0IEE (20145 FEF)
Chart 24. China Office Leasing Market Confidence Index in 1H2014 (by City Level)
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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3 Confidence Index of First Tier Cities Higher than Second and
Third Tier Cities
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Data analysis from CCRECI shows the office market employees in first tier cities are
the most optimistic group compared with their counterparts in second and third
tier cities. This can be attributed to the indices of economic conditions, rent and

sales price. Around 50% of interviewees in first tier cities were very confident

about improving economic conditions, which may lead to a further increase in

leasing demand activeness. This also encouraged their confidence in the future




PERFEOEEIRE (20145 E34F) l I 5 “

T
iyl

market trend. Over 75% of interviewees in first tier cities believed office rent will
not drop in next half, and 87% believed the office sales price will remain stable or
increase. However, in second and third tier cities, only 31% and 21% of
interviewees believed the economic growth rate will increase in the second half of
2014, and 7% of interviewees in both second and third tier cities felt leasing
demand in the second half of the year will increase, which is reflected in their

pessimistic views on the future of the office leasing market.

MR TEIESITETR , — SR nESFHE 0091039 |, KBS
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According to city level analysis, the confidence index of first tier cities is 103.9,
slightly above the standard 100 rating, reflecting a cautious optimism. In
contrast to first tier cities, the remaining interviewees were not very confident
in the market. The confidence index of second tier cities is at 95, while it is
even lower for third tier cities at 91.3. Overall, there is a positive correlation
between interviewees' confidence in the office market and their cities’

development/maturity level. A stronger economy and well-established office
market translates to greater confidence held by interviewees in these areas,

while the opposite is true for the reverse. (Chart 25)

E25. AREAIETHHPESFIECEE (20145 LEF)
Chart 25. China Office Market Confidence Index in 1H2014 (by City Level)
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Further data shows that despite more than three-quarters of the interviewees
believe their cities’ office rent will not fall in second half, 48% of all interviewees
think the rent will remain stable. The survey on city level shows, 32% of first tier
city interviewees expect rent to increase, the same opinion held by the second and
third tier city respondents were 25% and 12% respectively. 31% of interviewees
from second tier cities state that the rent will drop in the second half of the year.
Finally, although sentiment towards the overall office market rent is expected to

remain optimistic, there have been a considerable number of insiders who have

lowered their rental expectations. (Chart 26)

El26. FRFHIRHZIHEN S FEHEERE (2014F THF)
Chart 26. Respondents’ Office Rent Forecast for 2H2014(by City Level)
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In the second and third tier cities that own a relatively higher proportion of strata

title projects, more interviewees believe the office selling price will decrease. Most

interviewees from first tier cities think their office selling price will continue to rise,
but comparing their views to prices in the first and second half of the year, this

expectation is seen to be weakening. (Chart 27)
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E127. AREBIRHZIHENSFHEENRE(2014F TH4F)
Chart 27. Respondents' Office Sales Price Forecast for 2H2014 (by City Level)
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The confidence index regarding occupancy rate for all interviewees is 99.2, which
is below the standard rating. The index also illustrates the pessimism of office
market insiders for future office occupancy, which matches the downward trend in
rental and selling price confidence. Third tier cities are worse, whose occupancy
index is at 97.1, compared to 99.8 and 100.0 in first and second tier cities
respectively. Considering a large volume of upcoming new supply will enter the
second tier cities in the next half year, the expectation of stability in occupancy

rates reflects active demand in the market. (Chart 28)

E128. FRFZRIHETHHIPESFENERECE4(20145F LEF)
Chart 28. China Office Occupancy Confidence Index in 1H2014 (by City Level)
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It is interesting to point out that agencies have greater confidence than developers
and investment institutions in rental and occupancy rates. However, they are
behind in the sale confidence index, compared to their counterparts. Such

phenomenon may be caused by focal imbalances on the rental and sales sides of

the market insiders.
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The correlative relationship between city developments and market confidence
mentioned above can also be applied to the office commission forecast. With
quieter market activities expected, all interviewees are expecting the commission
to rise in the second half of the year. Especially in second and third tier cities,
interviewees expected a greater rise in commission than first tier cities. The
phenomenon also reflects that developers are willing to increase commission.

They believe such additional costs can boost agency activities to resist risks

brought by opportunity cost and pressures that are raised by vacancies. (Chart 29)

E129. RRFRIHHZHENSFHEARMASRE(20145F TH4F)
Chart 29. Respondents' Office Commission Forecast for 2H2014 (by City Level)
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4 Financing Pressure Expected to Drop While the Cost of Capital

Remains High, and New Office Construction Launches Expected
to Maintain a High Position
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The INSITE Corporate Research Center estimated that the overall funding will be
slightly relaxed, due to a series of intensive economic stabilization and stimulation
policies introduced by the government in the past months. However, the overall
confidence index in funding pressures only scored 77.6, which is the lowest among
all questions in the entire survey. It shows that the real estate industry is still facing
great pressures on funding from capital markets. 43% of the interviewees believe

the cost of capital will rise slightly in the second half of the year, while 7% of

interviewees forecast a clear increase in funding costs. The proportion that agrees
the cost of financing will fall is only 12%. (Chart 30)

E130. SFHERIEMATN (20144F L FER2014FETHEF)
Chart 30. Financing Cost Changes (1H2014 Vs. 2H2014)
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Although decision makers felt optimistic about financing in the future compared
to the first half of the year, still 51% of primary decision makers and 55% of
secondary decision makers believed the capital costs for the second half will
increase. On the other hand, only 38% of secondary executives held the same view. m a
(Chart 31)

E31. FREMIZHEN SRS M A RE (2014F THEF)
Chart 31. Financing Cost Forecast for 2H2014 (by the Respondents’ Role)
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

FERBENHZERTRIAROTVRERKA. FRE. RESHUEITIA
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IDENERETRE N EERERASEH M , AR BRI A
2 EFARIRESRANBRIALD T14MNES R (LE32) .

Different respondents held varying expectations on the forecasts for financing
cost, the proportion of developers, agencies and investors who agree that funding
pressures will ease in the second half of the year are 48%, 43% and 55%
respectively. Most developers predict that the cost of capital will fall. Meanwhile

the other two parties believe it will climb slightly. The percentage of investors who

believe that the cost of financing will increase is 14 percentage points lower than

six month ago. (Chart 32)
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Chart 32. Financing Cost Forecast for 2H2014(by Participant Type)
50%
40% s
30% FEB
Developers
20% T
10% Agencies
0% B’E73
T INETRRE T IMEEF + Investors
Decrease  Minor Decrease Unchanged  Minor Increase Increase
SRR - PEBSEOESEE/ BAERRR L
Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Participants at most levels shared the same expectations for the projected funding
costs. Only interviewees from second tier cities displayed pessimism. More than
60% of them think the cost of capital will rise, while 47% of first and third tier city
respondents agreed with this view. (Chart 33)

E133. RREHIRHISFIERISERM A RE (2014F TELF)
Chart 33. Financing Cost Forecast for 2H2014 (by City Level)
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HMFMEAIEMNREERT  81%MNEFHUFA LA THERTEEE
FElEY ¥ (B34 ) . ERGUBNEEDET L F2ESFHHEHTT
TEREN EF3.2% , EREEEREGE—RIFEEK, Mt TFEATHE
RIS ETHEE | RISRESEINS FEmIZIHNED.

The research indicates that 81% interviewees believe the gross floor area of

newly-launched offices in the next six months will be equal to or higher than the
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first half of the year. (Chart 34) According to the National Bureau of Statistics, until
the end of June, offices are the only property type with new construction areas that
maintain positive growing at a y-0-y increase rate of 3.2%. This trend is expected to

continue, and will continue to bring supply pressures to the office market.

El34. SFHEHMATERE (20145 THEF)
Chart 34. Office Pipeline Forecast for 2H2014
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FERLD | TRIBHEEE AT RIS A,

Although more office construction projects are expected to start in the next half of
the year, the concluding response from interviewees is the growth rate decrease
compared to the first half of the year. Data shows the expectations of developers
and investors for newly-launched constructions to reduce by 11.5 and 28.6 for the
second half of 2014. However interviewees from second tier cities state that the

amount of upcoming new constructions may rise in their cities for the rest of this

year, thus they will still face an excess in supply in the long run.
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Chapter IV Conclusion

" 1 FREFIHFEEUEERE NG

1 China Commercial Real Estate Confidence Index Survey Conclusion
RRPEBIEFEHIRAERE TIFSTHHnE5ENRIR , EPiFE2ing
s ERtF EAEEIE— TR Z] , SFEHMERE. EdE3085F
NEERARERIRES , FERBEFRKEE TEGER , A2EeEREET
REQBERKEREXREEEY P OERRNELUZ T KT RER. £
BEZ. =& OB AMER IR IERBSX , AERAERE
FERTIEINIRER.

The China Commercial Real Estate Confidence Index received a lot of feedback
from market participants, in which many of them pointed out that the crucial
moment for the Chinese commercial real estate market has arrived, and are
demanding for changes. In the past three decades of rapid development, the
Chinese commercial property market has mostly been focused on hardware.
Hundreds of millions square meters of commercial premises including skyscrapers
and huge shopping malls were erected all over the country; many of these in

second and third tier cities were built abruptly under municipal urbanization plans

to construct new business centers.

XM EBRBERIE A RETHE R T X MERITIE. AAXRSHHZLE
FREIBEFEREK , BNFENRFME, XML, BHREITHNWIELE
RAERE | AFEBZESEERWINBRIEXRTIERA. EEXRRIERY AN
FEAZT , = ZEEHIMBEERMAIXBEIFE LT, AR TSR
MA—Eetplrh |, XRETRER . =L ESE SR ABE LIS
FHRAETHRAKFHRE., XEBARRAR—SEmh , FARER—AE
BRUMAERMIINE , MEEHARNRER.

Such kinds of development mode driven by government policies often neglect the

complicated market requirements for developing commercial real estate, namely
the demands derived from a vast territory and enormous population. For instance,
the necessity for in-depth knowledge of the economic environment, culture, and

consumer behavior and spending power; as well as the professionals to operate
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and manage commercial projects. Overwhelmed by a huge supply of commercial
premises, second and third tier cities find themselves trapped in the growing risk
of operational failures. This is the likely reason for the lower confidence indices of
landlords and developers in second and third tier cities than that in first tier cities,
where the market sentiment is generally optimistic. Unlike the situation in second
and third tier cities, commercial projects in first tier cities were gradually built,

taking shaping in a mature commercial landscape.

TEAAR—HENRN. BAEBARTOINS , EAHNSIETRNHHE
BIEFESR  BEBEERMSHNIZES 55 EERA P ERIErIRGE |
RRPERWIFESTIM R EZIRAYEE | s ER =g R
AYA R,

Rome wasn't built in a day. The INSITE Cooperate Research Center believes that for
the China commercial real estate market, adjustment is inevitable due to the
supply peak. However, as more market participants have started to value the
software of operating and managing commercial projects, the quantitative change
to the China commercial real estate will make a qualitative difference, realizing

healthy and sustainable development.

" 2 RERIIECESIRE NG
2 China Retail Market Confidence Index Survey Conclusion
BOASEMRHUERNR , BRUIISEXREIEFEMESAER RS Z
ERK., A, BRMRSWYH O EEAIRG. PHREERMAESINEIX
IRTREMRNER | EAAEHINEEE T R—ERIAR  BRENSREWYHORIE
elE. B BINRRRREET KRR RE N EELA REE TR E.

Over the course of this survey on commercial real estate confidence index

conducted by INSITE Corporate Research Center, the lack of differentiation was
mentioned by many of the participants. However, many shopping malls are trying
to improve the shopping experience and lower the vacancy rate by introducing a
large number of F&B and entertainment retailers. While this can bring footfall in
the short term, it will jeopardize the rent income of the shopping mall in long run.
Besides, the rapid expansion of these two types of retailers is also likely to leave

potential risks to their subsequent development.
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EXRFERWNE AT , mEEN=EEHRREFEELD | thIxd
EWER ISRt E— R E LR T =S hAE A Hia s .
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BRI, T EMEEREART UL IR I KRR

In CCRECI survey, retailers were very confident in the development of third tier
cities. Their expectation for turnover increasing, on some level,illustrate the

consumption potential of third tier cities. For retail properties, one of the key

issues is how to inspire local consumers to transfer their spending habits from
purpose-led or holiday-oriented to recreational through the creation of new and

exciting shopping experiences.

BOSRHARPLIAS , AU B FERSSthhHizrEEEINR 8
BRBARERNER , LEEEHEITIEHRBMTE | BRRRCAR. i
BRI HIRAG. HEFRLIREEINRINE | TIeRWESERRS
i BREEINEEAMREBRBENRERR , ZYUH—ERHIZREEE
H. B% , RAUESBMEMIRENTEEREBINEREWNZ RS |1/
BEHN X, BERINERIRIT. FEMBSHMEERSDR0EZERE
BUBZNTSAR | &5, BENE. BilikURMRTESHEEEE
BRRE | (FEHENEINERRIEFA.

The INSITE Corporate Research Center considers that retail projects need to create

localized features to cater to the spending habits of local consumers, as this will
effectively increase the footfall and differentiation level. To fulfill the consumption
potential of the market, both landlords and service providers should focus on
inspiring the internal demand of consumers with the changing of retail market
scene, consumer groups and consumption behavior. Firstly, local traffic and
infrastructure are the essential precepts to determine the consumer composition
and attractiveness. Secondly, to identify oneself through internal and external
design, a diverse brand portfolio, and build a brand image based on consumer

experience. And lastly, to establish lasting and effective marketing activities

through various channels such as the internet, apps and social media tools.
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3 China Office Market Confidence Index Survey Conclusion

EEFRERERAET , WAATHFEEREFENSE T ENSE.
BT BRIERGTE5FEEEZMGEN | ES =W ERS L7, fd
MAKBAEFERKZLEFEREONEM. SERRAERF AR, RET
ERRALMNEE. NER, RRENSFZNEFEHIZERNERSRERE
BIFEEEFE , TEHEEN . =& Hal ST EAEX RS,

In the CCRECI survey, insiders held positive attitude towards China’' s

macro-economic revival. Since the country is now experiencing a difficult
period when the economic structure is under transformation, the steady

proportional increase of the tertiary industry signaling long-term office

demand is the foundation for maintaining this confidence. On the other hand,
whether developers, agencies or investors, they all hold cautious judgment
towards factors which will influence the office market such as rent, occupancy
rate, and the future supply. They are particularly pessimistic about the future

of second and third tier cities.

BIIREEA LAY | SRS E e EERRRE TRk
FISHNAHENEE., ITEFEFENREN T — MR MENTENE £
FREE  BRiARERSESHIE— MRS ERERE. EPEHFERTE
BRERRTINR T | BURRA TUATM K ARSI AR XS BRI R SR AN A |
R ARIEE S AR TUAE ARG BR TREOMERRE

According to the CCRECI survey, two factors can be summarized to hold the key
influence over the office confidence index. These are the new future supply
volume and growth speed. In recent years, the office market has experienced a
period of significant rises in value and price. At present, it is still early to assert
whether there will be a turning point or thorough adjustment. Under the
circumstance that the short and mid-term demand remains unclear, the
government’ s supporting policies and control over the overall market funding

will greatly influence the office related industries’ confidence and survival ability

where there is an imbalance between supply and demand.
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Chapter IV Chapter V Appendix

= 1 FERIFEECRENE
1 Introduction of the China Commercial Real Estate Confidence Index
FEBWEFIEMERRBRAERARARPORITR, WIARKSEFFH
R ETS . IRSEMRED. SFEFRE. RBTRESTHTR
BWE | BEETHRIZIHENERE AL SFETRIVARITEN RIS Tz
SR , NEMEENBERRERDZIETRRARREES , AIVAAT
REBHHIRRSE.

The China Commercial Real Estate Confidence Index (CCRECI) is developed by

INSITE Corporate Research Center. The bi-annual questionnaire survey is
conducted among office landlords, retail project landlords and/or operators,
executives of retail brands, investors, agencies, institutions, etc. CCRECI reflects the
perceptions and expectations on the office and retail market conditions, and
development conditions in China. CCRECI comprises the Office Market Confidence
Index and Retail Market Confidence Index, tracking changes in understanding and
judgment over the past and coming six months respectively; and a Composite
Confidence Index, which is the derived indicator for the current overall market
sentiment.

RRFECERRSIRESRIL. Fdt. b, fr. . ERICARE. ZihE
KEL124MET | BRTICR. L. TNFRYIX P —Letpi | EiFEs 7120
MNEENRMNZ. =ZHh.

The survey covers six regions including the Northeast, Northwest, Central North,
Southwest, Central South and East of China. The interviewees come from 124 cities
including first tier cities: Beijing, Shanghai, Guangzhou and Shenzhen; and it also
covers 120 representative second and third tier cities.

HEAi%IE / Sample Selection

FEEAI TS / China Retail Market :

WE7. IRSBE. MhERS / Landlords, service providers, retailers
HES=#mH17 / China Office Market :

A, KIEBf7. %% 75 / Developers, agencies, investors
KSR / Release Frequency

MK / Bi-annual

36
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HASH (WE355%E36 ) / Sample Distribution (Chart 35 and Chart 36)

E35. thERWIIHIHREREF ST E36. hESFiETIHRAEREFST
Chart 35. Retail Market Chart 36. Office Market
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

RIS R / Research System
FRERIEFE OB
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China Retail Market China Office Market
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T N = FRBEOIES REBITEOES || RESELEH
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IREBE IR WEFHFEOHEE
Service Provider Landlord
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PF=E OIS EHE0RI200/EUE , RIMZIHENFMSAIEE. FUEEETL00RAM , [KF 100X,
The CCRECI scores range from 0 to 200, reflecting the extent of pessimism or optimism of the survey respondents. Scores
of over 100 indicates optimism, and below 100 indicates pessimism.

" 2 hERIIHIEEERhESR

2 Background of Interviewees in the China Retail Market
Confidence Index Survey

WEFH/RESHERER

Interviewee Background of Landlords and Service providers
RRfEEEEES |, WEA Gtk 66% , IRSREGLE34% (WE37 ) .
F5% , HFEMILEBENLEIT85% , MUFEYIAS 55 E S
EHRAEZIEERILS% (WE38) .

37
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Among all interviewees of CCRECI survey, 66% were landlord side, 34% were from
service providers (Chart 37). 85% of landlords run business operation of their own
projects, while the rest 15% doesn't (Chart 38).

E37. ZihESSHES E38. ZipETS AR
Chart 37. Respondents by Chart 38. Landlords’ Type
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

BZINEENELILRESRS |, WO StE&ES . A75% , Bl
18% , B35S, BRFFSEHR BULAS%F02%RIECS 53, 44 (WE39) .

Among the retail properties of interviewees, 75% were shopping malls, 18% were
retail streets, and the third and fourth places were department stores and outlets,
equating to 5% and 2% respectively. (Chart 39)

E139. ZihEIEFEYLE My
Chart 39. Respondents by Property Type
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On city level, 47% of interviewees were from first tier cities, followed by 32% from

second tier cities, and 21% from third tier cities. (Chart 40)

El40. SZipdkEF RS RT3 3¢
Chart 40. Respondents by City Level
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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Retail properties interviewed included China World Mall, Beijing Yintai Centre,
Beijing Xidan Joy City, Beijing Season Place, Shanghai Yifeng Galleria, Shanghai
Yueda 889 Plaza, Shanghai Super Brand Mall, Guangzhou Friendship IFC Store,
China South City Shenzhen, Shenzhen the MixC, Chengdu SHINKONG Mitsukoshi,
Chengdu New Century Global Center, Nanjing INCHEER Skychop, Jinan Shimao
International Plaza etc.

ZirmEEEREH

Interviewee Background of Retailers

RRZHmhEEPEELRE SRS | 1844.5% , IR SLCEBEERE |, &
5137.5%, EERERS WAIRRIRFARIESFI3-4 (NE4L) .

Of all retailer interviewees, retailing brands accounted for 44.5%, followed by F&B

with 37.5%. Brands of service and recreation were in third and fourth places.
(Chart 41)
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El41. ZihmhEraant
Chart 41. Retailers' Type
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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(WE42KEA43) .

Of all retail brands, popular fashion and luxury accounted for the highest

proportion, reaching 38% and 15% respectively. Fast fashion, accessories, sports
and cosmetics were listed third to sixth place. Of all F&B brands, main meals, Cafés
accounted for 45% and 23% respectively, followed by fast food, light meals and
snacks/takeout. (Chart 42 & Chart 43)
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Chart 42. Products' Type
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BE43. EfRmEEFhSHs
Chart 43. Food and Beverage's Type
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

RRZHE PRSI T —ZBhiN SRS | 1848% , —&ilmiI=%
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Of all interviewees in retail, 48% were from second tier cities, 44% from first tier

cities and 8% from third tier cities. (Chart 44)

El44. mEERSIETHRBI53 3
Chart 44. Retailers by City Level
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3 Details of the China Retail Market Confidence Index Survey (Chart 45-50)

BE45. W EHPERmBEYLHIEER(20145F L345)
Chart 45. Landlords' Views On China Retail Market in 1H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

E4e6. W ER AL THIARE (2014FE T )
Chart 46. Landlords' Forecast of China Retail Market for 2H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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E47. RS ER A HIAEI R (2014 _L34F)
Chart 47. Service Providers' Views On China Retail Market in 1H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

E48. RS ER AL HIARE (2014FE T )
Chart 48. Service Providers' Forecast of China Retail Market for 2H2014
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Chart 49. Retailers' Views On China Retail Market in 1H2014
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center

E50. i3 PER AL HIERE (2014FE THF)
Chart 50. Retailers' Forecast of China Retail Market for 2H2014
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4 Background of Interviewees in the China Office Market
Confidence Index Survey
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Interviewees of the CCRECI survey consisted of developers, agencies and
investors. Agency interviewees accounted for 42%, followed by 33% developers
and 25% investors. (Chart 51)

ESl. BirEERAS
Chart 51. Respondents by Participant Type
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Source: China Commercial Real Estate Confidence Index Survey/ INSITE Corporate Research Center
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By the city level, over 66% of the interviewees' properties were in first tier cities,
followed by 23% in second tier cities and 11% in third tier cities. (Chart 52)
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Chart 52. Respondents by City Level =
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5 Details of the China Office Market Confidence Index Survey

(Chart 53-58)

E53. FREMPESFEHIAOR(20144F L3446F)

Chart 53. Developers' Views On China Office Market in 1H2014
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Chart 54. Developers' Forecast of China Office Market for 2H2014
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Chart 55. Agencies' Views On China Office Market in 1
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Chart 56. Agencies' Forecast of China Office Market for
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Chart 57. Investors' Views On China Office Market in 1H2014
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Chart 58. Investors' Forecast of China Office Market for 2H2014
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BOMA China is the short form of Building Owners and Managers Association (BOMA International) China. BOMA
is an international non-profit, membership industry association. BOMA International (Building Owners and
Managers Association) was founded in 1907, with a mission to improve human asset, intellectual asset and physical
asset in commercial real estate industry through promotion, research, information, standard and education. BOMA
International has branches in 17 countries, namely, the United States of America, Canada, Australia, The United
Kingdom, Russia, Japan, Korea, Brazil, Finland, Indonesia, the Philippines, Mexico, New Zealand, South Africa,
China, Greece and Panama. The number of member companies in North America alone has reached 17,500. There
are more than 20,000 member companies in the other 15 countries. The majority of members are companies and
individuals that invest in, manage and use commercial buildings, including funds, banks, insurance companies,
developers as well as suppliers and professionals of operation-and-management-related organizations.

EREWADNER BRI HRANIEWAN=EIHRE. TIEpREEIRBEESEUNRSERSH
NESBUFESEIIERIE NS, B, 1hsi98,0002E 2B ERiKE 7 90%L ERIE 50058\l FIET
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CoreNet Global is the world's leading association for corporate real estate (CRE), workplace, facility management
professionals, service providers and economic developers. Over 8,000 members, who include 90% of the Fortune
500 and nearly half of the Forbes Global 2000, is managing USD 2 trillion commercial real estate, including
self-owned or leasing offices, research & development center, manufacturing & logistic center and etc. We have the
global offices in Asia Pacific, EMEA, North America. The Asia Pacific headquarter is in Shanghai, China.

FREEEMALL CHINA

2002555 |, FEEX IO ABRERSTE RIS FESTERENY | REESELMATER RS
B OTI S RRSHRERENE. NEE. SR DNEIRESRS PO S1ERIHER.
AT RS ERHIEEFINSE . THEAE8005: S RFI000EHER | FEm B AmE. W
MFOZER. SEESRAEA. EHSERE. SERIDERMIOEARSIGE, RigREHNE, FWEER
BEmO T AMFENES LB SEE TN SERARERERS,

Mall China Introduction

Mall China, established in 2002, is the first non-profit organization in Mainland China with the objectives to serve
China’s retail property. Mall China, as the largest and most representative organization in China shopping center,
has 800 corporate members and 3000 elite members of investors, developers, operators, retailers and relevant
service agencies, and has created a systematic member services. Mall China has established close international
partnership with shopping center or retail real estate associations from more than 10 countries and areas.
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Mingde Club is an organization originated from MBA alumni association of Renmin University of CHina, and it seeks
to serve the society with social responsibility.

Mingde Reading Club, along with Mingde Juker, Mingde Coaching Workshop, and Mingde Innovation Platform ,

promotes social responsibility, openness, fairness and cooperation. Combining these qualities, Mingde Club hopes
to become the leader in social thinking, explorer of mental model and practicer of organizational Mobile Social.
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Institute of China Commercial Development is a none-beneficial research and communication organ and a trinity
of the political, commercial, and academic, set up by Overseas Education College Shanghai JiaotongUniversity,
comprehensively severing the social economy through closely following the latest social changes, summarizing
experience from the history of industries, guiding the healthy growth of industries, andforecasting the trend of
future development of industries.

The tenet of Institute of China Commercial Developmentis to insist on the view of globalized research, the
philosophy of serving the social economy, and principle of combining the theories and practices; comply with the
constitution, laws, regulations and policies of China,promote the academic democracy, encourage the academic
discussion, build up an open communication platform of research, timely provide in-depth information on the
development of commerce, carry out the research related to business models and macro-economy.
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China Real Estate Business School, dedicated to nurturing high-quality talents of the real estate industry, is a
professional educational and training institution. After years of development, now it is servicing in more than 4,000
real estate enterprises involving nearly 60,000 people’s on-the-job trainings and has grown into the most famous
and strongest training experts of the real estate industry in china .Contributing to the healthy and sustainable
development of the real estate industry,China Real Estate Business School will organize and guide its memberships
according to the principles of China Real Estate Association—Unity, Innovation, Efficiency and Dedication , as well
as Integrity and Fair—and actively carry out comprehensive real estate trainings such as residence, commerce,
tourism and endowment in order to supply more practical and high-quality talents for enterprises.
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Chinese Office Com established in 2003. As the renowned professional website for office industry in China, Chinese
Office Com has been dedicated to create high quality platform for office service. To provide better site selection
services to office tenants and office end users, and to establish a more effective marketing platform to office
landlords as our two major objectives.

As expertise of office business websites, Chinese Office Com covers sections of property leasing/sale information,
property data, leasing and sale guidance, search on map, building comments release, agencies etc. Our website is
providing the most effective interactive communication and marketing services by most updated marketing
concept and communication mode.
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Retail & Commercial Property : Focused on retail, commerce and commercial property, we are dedicated to being
an observer the new trends in the commerce and real estate industry, and communicator of new ideas. We were
awarded as Wechat of the Year by Tencent and Xinews Com.
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Special appreciation to Royal Institution of Chartered Surveyors (RICS) for the great support of data collection
for the China Commercial Real Estate Confidence Index Survey!
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Insite China, co-founded by the large American private equity firm Blackstone, is a commercial real estate
management company that focuses on Chinese market and is committed to providing quality, professional and
comprehensive value-added services to commercial asset owners.

Insite China takes advantage of the experience and service network that the Hong Kong—based SPACE Creative
Holdings established in more than a decade in Chinese commercial real estate market, as well as the operation
platform that Insite Asset Management Group has built with the aim to run retail properties in an innovative
way. By pooling its internal resources, Insite China has dramatically improved its ability to provide
comprehensive services to each sector related to commercial real estate. It is committed to becoming the
leading service provider in Chinese commercial real estate market with its professional synergy that can create
milestones in the industry.
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About INSITE Research Center
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Being a professional research institute of INSITE Group; with a creative and distinctive point of view, INSITE Corporate Research
Center present the in-depth analysis with profound understanding and broad perspective on commercial real estate industry.
One of their major targets is to establish the INSITE Index System to fill gaps in the industry and to play a leading role in setting
high standards for comprehensive service providers in the industry.
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General Manager of Corporate Research Center,
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