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INSITE(China) Retail Investment Holdings Group
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Professional Commercial Real Estate Management Company in China
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Leading Platform for Innovation Retail Commercial Estate

EEEFII,U\.:.B / INSITE (China) Headquarter

EPJ:;‘FEK%E% T SHIX 889 Filh 7 2

7th Floor, Yueda 889 Plaza, No.1111 Changshou Road, Shanghai, China

O :+862161829188

BAaZCVAE] / INSITE Branch Offices

BA (£ ) /INSITE (Shanghai)
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7th Floor, Yueda 889 Plaza, No.1111 Changshou Road, Shanghai,
China

O :+86216182 9188

BA (4t ) / INSITE (Beijing)
FEICEHEEAXAAER 1 SiBFEH0 B E# 1509 =
Room 1509, Winterless Center Building-B, No.1, Xidawang
Road, Chaoyang District, Beijing, China

O  +8610 6538 8860

A (R ) / INSITE (Shenzhen)
FERITELUKEE=E 15 SBFEABRE 112 =
Add:Unit 1112, Coastal City (East Tower) , Haide 3rd Road 15,

Nanshan, Shenzhen, China
Q@ : +86 7558629 1233

BA (BB ) / INSITE(Chengdu)
FRERES IR AT AE 1700 STERFI( E2 1-3-609
Add:1-3-609,Global Center E2,No. 1700 Tianfu Avenue,
Gaoxin District, Chengdu, China

O  +862868730852

BA (X ) / INSITE (Wuhan)
FERNHINIXEEFE 308 SHERESFE 7 1
Add:F7, No. 308 Qingnian Road, Wuhan, China
@ : +86 278575 3008
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18/F,Finance Block A,818 East Longhua Road,Luwan
District,Shanghai,China
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China
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Management
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7th Floor, Yueda 889 Plaza, No.1111 Changshou Road, Shanghai,
China
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Insite China is a commercial real estate management company that focuses on Chinese market and is committed to
providing quality, professional and comprehensive value-added services to commercial asset owners.

Insite China takes advantage of the experience and service network that the Hong Kong - based SPACE Creative
Holdings established in more than a decade in Chinese commercial real estate market, as well as the operation platform
that Insite Asset Management Group has built with the aim to run retail properties in an innovative way. By pooling its
internal resources, Insite China has dramatically improved its ability to provide comprehensive services to each sector
related to commercial real estate. It is committed to becoming the leading service provider in Chinese commercial real
estate market with its professional synergy that can create milestones in the industry.
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About INSITE Research Center
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Being a professional research institute of INSITE Group; with a creative and distinctive point of view, INSITE Corporate Research Center present
the indepth analysis with profound understanding and broad perspective on commercial real estate industry. One of their major targets is to
establish the INSITE Index System to fill gaps in the industry and to play a leading role in setting high standards for comprehensive service
providers in the industry.
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For More Information,Please Contact

BESCER Dickson Sezto

ESEK R B&K

Chairman & Chief Executive Officer
BATERS SRR

INSITE ( China ) Retail Investment Holdings Group
T: +(86 21) 6182 9188

E : dickson@INSITEasset.com

5K Sunny Zhang , MRICS

BOSERRPOSEE

General Manager of Corporate Research Center,

INSITE Group

EFFHTUEITFES (RICS ) FEFUMF=EWVERRTE

Chair of RICS China Commercial Property Professional Group Committee
T: +(86 10) 6538 8860-268

E : sunny.zhang@INSITEasset.com
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